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Network Radio Traffic Instructions

Date:	11/5/2024

Client: Verizon					
Product: Verizon Mobility
Estimate: 125, 101		 
Station: National / GM 
	
FLIGHT DATE: 11/14/2024 - 11/28/2024

	Ad-ID
	Title
	Len
	Rot

	
YVBT1805000
	CR~OGILVY_AI~YVBT1700000_CS~30 Seconds_RC~VALUEPROP_SC~HOL_LG~ENG_TI~TRDIN_CM~BUNSS_OF~BUNDLE_OD~SSGS24WATCHTAB_OV~BUNUPTO1800_OP~EARLYHOL_FM~AUD_PA~NA_FF~A
	
:30
	
100%




PLEASE SEE BELOW FOR GUIDELINES AND RESTRICTIONS:
Verizon spots will have a 20 minute separation from Verizon competitors, i.e.:
Mobility competitors: T-Mobile, AT&T, Cricket, Boost, or Metro	
Home competitors: Altice, Charter Communications, Comcast, Cox, AT&T or DirecTV 					
Brand competitors: T-Mobile, or AT&T, Microsoft, Intel, IBM, Cisco, or Lenovo 					
5G competitors: T-Mobile or AT&T – Visible competitors: Cricket, Metro, or Mint 						
Wireless competitors: AT&T or T-Mobile for Business								

Wireline competitors: Altice, Comcast Business, Spectrum Business, or Century Link					
Please contact VM1 with any questions on competitors. 
	
All buys placed with 30 minute separation between other Verizon spots, unless otherwise approved in writing by the VM1 team. 	
Radio Partners should endeavor to meet the following when placing Verizon Spots:				
Spots cannot be scheduled prior to 5am or past 8pm.						
No more than 3 spots per station, per week (5a-6a and 7p-8p). 						
No Evening and no Overnights. 						

Programming Restrictions:					
Verizon advertising will be placed in environments that are suitable to and aligned with the values of the company. 		
Inappropriate environments include: Sexually explicit subjects; gratuitous violence; defamatory or negative portrayals of race, nationality, religion, sexuality or gender; bias toward or against any political party or candidate; glorification of criminal activity; promotion of drug or alcohol abuse; criticism of the Verizon Corporation, products, category or customers; human tragedy (e.g. events of war, natural disasters) - regardless of positive or negative lean; other potentially divisive subject matter (subject to Blacklist Content above). 						
Any Verizon ad, running in any environment like this, without prior written consent from Verizon or VM1, will require full compensation in the form of a makegood.													
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